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Starbucks Guiding Principles

To establish Starbucks as the premier purveyor of
the finest coffee in the world while maintaining our
uncompromising principles as we grow

6 guiding principles help us measure the
appropriateness of our decisions:

Provide a great work environment and treat each other
with respect and dignity.

Embrace diversity as an essential component in the way
we do business.

Apply the highest standards of excellence to the
purchasing, roasting and fresh delivery of our coffee.

t|Z_)eve|op enthusiastically satisfied customers all of the
ime.

Contribute positively to our communities and our
environment.

Recognize that profitability is essential to our future
success.




FROM A S| NGLE

1971: Starbucks founded
1982: Howard Schultz joins

1983: Howard inspired by
| tal ydos cof
tradition

1987: Starbucks begins to
grow




-‘ eTO A GLOBAL BRAN

A135,000 partners (employees)
A14,387 stores in 42 countries




